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TOXICS INFORMATION PROJECT (TIP)

P.O. Box 40441, Providence, RI 02940

Tel. 401-351-9193, E-Mail: TIP@toxicsinfo.org

Website:  www.toxicsinfo.org

(Lighting the Way to Less Toxic Living)

LESS TOXIC LANDSCAPING CAMPAIGN & CONTEST PLAN

1. Network with groups and individuals to seek support for the basic LTL goals:

To reduce the use of lawn chemicals in Rhode Island

To encourage consideration of creative landscaping 

alternatives to lawns.

To assist & educate people in ways to grow healthy lawns without the use of lawn chemicals.  

To provide information about non-lawn options for home landscaping.

2.
Get a resolution introduced in the State Senate & House and the Providence City Council in support of our goals.  Get endorsements from elected officials.

3. Launch the campaign at the RI Flower & Garden Show, Feb. 19-22, 2004, with 

a booth and two talks, one on creative & healthy landscaping, one on pets & toxics.  

4. Circulate a pledge form for people to sign, with a list of actions they can check off 
to indicate how they will support the campaign:  A.  Avoid or reduce the use of lawn chemicals; B.  Consider using creative landscaping alternatives to lawn. C. Assist in providing publicity and “how-to” information to others.  D.  Make a donation to the cause.

5. Organize educational outreach on the East Side of Providence and provide materials and assistance to others around the state.  Invite organizations, individuals, schools, neighborhood associations, garden clubs, etc. to participate in the campaign by endorsement of the campaign, help with publicity/passing on information, providing information, serving as resources, and invitations to TIP to come to their events.  

Compile an Less Toxic Landscaping Resource Guide for Rhode Islanders.

6. Plan for the Less Toxic Landscaping Contest.  Seek entries in creative prize categories such as: “Best Use of a Small Space”, “Most Kid-Friendly Yard”, “Bird Heaven”, “Most Creative Homefront”, “Best Senior Project”.  There could be science-project style models or drawings of creative landscaping designs, or photographs of beautiful properties.  Articles, poems or posters could extol campaign goals.  There might be a prize for whoever gathered the most Pledge signatures.  Most prizes would be small ones, to encourage more people to enter.  These should be easily obtained as in-kind donations from restaurants and retailers.  

7.
Announce the contest & its details on May Day, May 1, 2004, at a gardening season kick-off event at Rochambeau Library in Providence, to include a “How-To” forum or talks, gardening info tables, pledge forms to sign, LTL lawn flags or signs, T-Shirts, bumper stickers, maybe music and food.  Offer a neighborhood garden tour or tours led by experts in landscaping and gardening.  Start sign-ups for that at TIP’s April 17 Earth Day booth.
8.
Recruit judges and start the judging process in August, by looking at photos of landscaping and at other submissions.  After picking some finalists, judges would visit properties as necessary to make final determinations.

9.
In September, have a Garden Tour of some of the finalists.

10.
Have an Awards ceremony/party in early October.

